




Your approach to 
creating social 
media content 
should not be 
compared to this.!

Opening note



Effective Social Media Content
Yes

▪ Organized

▪ Purposeful

▪ Audience-focused

▪ Engaging

▪ Concise

No

● Disorganized

● Salesy

● Brand-focused

● Incoherent

● Lacking clear objective



Understand the objective



▪ Overall goals
What would you like to accomplish?

▪ How will you organize 
content?
What different topic areas do you 
need to cover?

▪ Content Creation
What media and who will be 
supplying it?

Before devising any plan or theme, you 
should first consider:

● Applicable trends
What are your peers doing?

● What is success?
What are the KPIs of the 
campaign?

● Methods of execution
How do you want to carry out your 
plan?



Identify the audience



▪ Who are your consumers?

▪ What adds value for them?

▪ What are their interests?

▪ What draws their 
attention?

▪ When are they attentive?

Questions to ask:



Organize assets



▪ Create an editorial plan organized by 
topic

▪ Consider:
▪ Products & launches
▪ Divisions/service lines/verticals
▪ Events
▪ Office culture
▪ Community impact
▪ Staff/Exec thought leadership
▪ Industry trends/current events
▪ UGC

Items to consider for your 
devised social plan include:



Develop the message



Your social media 
messaging should:
● Establish a voice indicative of your 

image/brand

● Utilize verbiage consistent with 
your audience and industry

● Complement its accompanying 
imagery or video content 

● Be connective to the larger 
message of any plan/theme

● Encourage action from the 
consumer, when necessary



Manage execution



▪ Devise a schedule for posts weeks or 
months at a time

▪ Determine posting dates and times 
best for your content and customers, 
based on research

▪ Review and edit all content before 
posting

▪ Track current events/trends and be 
nimble enough to shift content and 
create on the fly

Understand. Identify. Organize. Develop. 
What’s next? Deliver.



Sample Content Calendars



▪ Designate another party to review 
and edit content to double-check 
(and triple-check) for errors.

▪ Follow progress/success of 
posted content and ongoing 
themes

▪ Determine whether your plan is 
delivering on your campaign goals

▪ Learn from each plan, and don’t 
become complacent with an 
unsuccessful theme.

And keep delivering.



Connect with consumers



By organizing a plan 
and theme that teams 
engaging visuals with 
a voice emblematic of 
your brand, you can 
achieve considerable
customer 
engagement—and 
see real results 
across your social 
media platform. !





Additional recommendations
▪ Do: Keep your messaging concise and adherent to your overall plan

▪ Do: Take the time (and money) to develop great visuals, whether photo or video

▪ Do: Dare to be creative and experiment

▪ Don’t: Get sloppy and casual with your content

▪ Don’t: Grow impatient

▪ Don’t: Be quick to abandon your plan to replicate someone else’s

▪ Don’t: Run out of assets by failing to plan far enough ahead



Key Takeaways
1. Determine your goals and audience

2. Devise a plan that’s emblematic of your brand

3. Organize your assets and messaging before launch

4. Always edit (and edit again) before posting

5. Be patient with your plan—and have fun with the process
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